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INTRODUCTION

Tourism serves as a vital driver of global economic growth and
cultural exchange, with its service-centric nature shaping
unique market dynamics. In recent years, the world tourism
service market has faced unprecedented challenges—most
notably the COVID-19 pandemic—while also witnessing new
opportunities for innovation and restructuring. This paper first
clarifies the inherent characteristics that distinguish tourism
services from other sectors, then examines the market’s current
state amid post-pandemic recovery, and ultimately outlines its
long-term development trends and prospects, aiming to
provide a clear overview of the sector’s evolution and future
direction[1-5].

1. General Characteristics of Tourism
Services​

1.1.Comprehensiveness​

Fig.1.Global tourism service market

Unlike most single-service industries, tourism services are

comprehensive. This stems from two factors: first, tourism

consumption requires interconnected service links to form a

complete schedule within a specific period; second, tourists

(especially group travelers who entrust travel agencies with

KEYWORDS ABSTRACT

World Tourism Service
Market;
Tourism Service
Characteristics;
COVID-19 Impact;
Public-Private
Cooperation;

This paper explores the general characteristics of tourism services, including comprehensiveness,

directness, emotionality, timeliness, adaptability, and artistry. It then analyzes the current status of the

world tourism service market: the COVID-19 pandemic caused a sharp decline in tourism, but countries

responded with policies (e.g., fiscal support, industry resumption plans) and industry self-rescue efforts.

Finally, it points out the development trends: suppressed tourism demand will recover, the industry will

undergo restructuring, and a sustainable global tourism system involving public-private cooperation will

take shape, with international organizations playing a key role.​
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all arrangements) have diverse needs, demanding integrity,

systematicness, and scientificity in services. ​

1.2.Directness​

Tourism resources/facilities realize their value only through

direct services from practitioners. Tourism products are

delivered via real-time, on-site services, with production and

consumption occurring simultaneously—unlike physical

goods, which involve intermediate circulation and allow

returns. This requires high professional quality of

practitioners.​

1.3.Emotionality​

Tourism is a non-essential consumption focused on spiritual

enjoyment. Tourists seek not only functional services but

also emotional satisfaction (e.g., self-esteem and respect

from others), making service attitude critical. Each service

interaction is unique and non-returnable, requiring one-time

success.​

1.4.Timeliness​

Tourism services are provided instantly based on random

demand, as their value cannot be stored (unlike physical

goods produced before delivery). They are a form of labor

delivered within a specific time frame.​

1.5.Adaptability​

Tourism demand may be sudden, and service conditions

vary across regions. Unexpected changes (e.g.,

environmental disruptions) can occur, so practitioners need

strong adaptability to address unforeseen challenges.​

1.6.Artistry​

Service quality impacts tourists’ moods. Beyond pre-service

environment setup, services (e.g., reception language,

operational skills) should exhibit artistic charm to provide

aesthetic enjoyment[6-9].​

Fig.2.General characteristics of tourism services

2.Current Status of the World Tourism Service

Market​

2.1.Pandemic Impact and Industry Response​

In 2020, COVID-19 (highly contagious and fast-spreading)

led to strict measures (e.g., lockdowns, travel restrictions),

causing a sharp decline in global tourist numbers and

revenue. Since June, major countries have gradually

resumed domestic tourism. Governments responded with

policies: policy research, fiscal/money incentives,

professional training for employment, tourism resumption

plans, and governance improvement. The industry actively

participated in anti-epidemic efforts (e.g., material donation,

itinerary changes, "no-loss refunds") and promoted

inter-enterprise mutual assistance, enhancing its ability to

tackle public health crises.​

2.2.Recovering from the Downturn​

With vaccine progress and effective public health measures,

tourism confidence is recovering, innovation momentum is

accumulating, and international cooperation is forming.
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Technology enriches travel experiences, cultural features

drive format innovation, and tourism remains a valuable

investment sector. The industry is gradually recovering as

the pandemic is controlled[10].​

3.Development Trends and Prospects of the
World Tourism Service Market​

3.1.Research Conclusions​

Tourism demand is temporarily suppressed but not

lost—people’s desire for travel and cultural leisure will grow.

The fundamentals of positive international tourism remain

unchanged. Post-pandemic, the industry will restructure

(shifting from traditional to modern, from large to strong),

leading to a new, ecological, and sustainable global tourism

system. This system will be a community involving public

sectors, private sectors, and social forces, with international

organizations (WTO, WHO, WTA) playing a more

important role[11-15].​

3.2.Research Prospects​

The pandemic’s impact is temporary, and international

cooperation, government actions, and industry self-rescue

have been effective. Post-pandemic tourism revival requires

planning for the future (not just returning to the past):

building a dual-cycle tourism development pattern (domestic

and international), using technology, cultural creativity, and

art to drive high-quality development, and improving

satisfaction of tourists, employees, and residents. It also

needs to address key issues (e.g., environmental changes,

protection of women/children, vulnerable groups, animal

welfare) to guide the market toward greater prosperity and

sustainability[16-18].​

Fig.3.Global tourism service market

Conclusion​

The world tourism service market has unique characteristics

that distinguish it from other service sectors. The COVID-19

pandemic caused severe short-term impacts, but proactive

responses from governments and the industry have laid the

foundation for recovery. Looking ahead, suppressed demand

will rebound, the industry will undergo positive restructuring,

and a sustainable, collaborative global tourism system will

emerge. Focusing on high-quality development and social

responsibility will be key to the market’s long-term

prosperity.​
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